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Betty Smith Co., an apparel manufacturer in the Kojima distriet in
Kurashiki, is ( 1 ) for its products made by recycling scraps from the
jeans manufacturing process. Colorful patchwork-like pants are ( 2 )
by cutting denim *fabrics of different colors and sizes and then *sewing
them together.

“Everything we make is the only one in the world,” said President

" Yasuhiro Oshima. The company became aware of ( 3 ) measures
about five years ago. In the apparel industry, the price of products was
generally set on the { 4 ) that a certain amount would remain unsold.
This practice was considered problematic becaunse it could lead to
frequent price collapses due to ( 5 ). Beyond that, the industry has
a problem of there being too many fabric scraps and other waste from
( 6 ). { 7 ) this was all unsustainable, Oshima began to shift his
focus toward a system of producing only what is ordered. He said his
{ 8 ) has continued to grow despite an industry slump during the
*pandemic. _

“European fashion indusiries and fashion magazines used to set the
{ 9 ) of the world, and everyone followed them,” said Oshima, who is
also the head of the Kojima Chamber of Commerce and Industry. “But
we won't follow them anymore. Wed like to ( 10 ) local producers
to work together and continue producing fashions that add color to
everyone’s lifestyles.”

Hi# : The Yomiuri Shimbun, August 29, 2021 % 65— L, &%
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Mt. Daisen beautifully stands ( ) the clear blue sky.
@ by @ behind ® on @ against
We had six people in our party. One was from China, three were from

Japan, and ) from Korea.
@ the other @ the others (@ others @ another
I won’t lend you the money, ( 3 I have made a fortune.
@ after @ only when @ even if @ because
My uncle finally came back home, { ) was a big news for our
family.
(D which @ it @ what @ that
Would you mind ( ) these keys with you while I'm out?
D keeping @ asif to keep @ to keep @ that you keep
Please come at once if ( ).
(© you are convenient @ you'll be convenient
{3 it's convenient for you @ it'll be convenient for you
You are still seventeen. You are ( ) to smoke.
D young enough @ not old enough
® too old @ not too young
( ) Jimin’s help, Michael would have given up his hope to

travel around Japan.

Ot were not @ Were ﬂot for & Without @ With

The doctor recommended that I should ( ) up a sport to keep fit.
(D take @ put (3 stand ® sit

(10) Grandma made up her ( ) to go to college to study history.

(D heart @ courage ® fun @ mind

— 4



(] &k (1) ~ (7) 20T, BALNEHEAZBOBKRICAES LS

(

) OHOO~BEIEPEBEE, ( ) ATHTA 5 4B/ HIC

REFBZFEELEE,

(1)

(2)

AV E =3y bOBPTT, =BIdHBHOANEEBREZENTES,
The Internet ( Dconnect @ people all @ to @ allows & with
® us ) over the world.

To L AMBFCRELTE, b—404 MNIBE TREFR-> T T hi,
My roommate waited up forme (@D no @ time @I @ got home
® what (® matter ).

EHGEN RIS ITERBLTLE XN,
Please (@ sure @ the documents @ be @ delay & to submit
® without ).

A& T 50k b,
I wonder (Dcan @in @if @ make ®we ®it) time.

BEATLEAE, 2O7 7Y 2@ OREHETT X,
Using (@ once @ willbe & get @ easier & this application
® you) used to it.

T, MOEHD F 7 OB THEE A T - Tz,
The man was standing in { @ the door & with @ front of
@ to my study & crossed ® his arms ).

kL, HEROREEZ M S ERIT T T3,
The hospital has ( @ informed @ the condition @ kept @ us
® of our ® of ) grandmother.
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Companies are finding ways te reuse umbrellas or rent them out
as Japan goes through an alarming amount of them each year. About
120 million to 130 million umbrellas, roughly the population of Japan,
are purchased every year in the.country, dccording to an estimate by
the Japan Umbrella Promotion Association. Vinyl umbrellas presumably
account for a large part of them, though no figure is available for the
precise ratio.

A survey conducted in May last year by Weathernews Inc., a
provider of *meteorological information, showed that people in Japan
possessed 4.2 umbrellas per person, on average. Nara Prefecture was
the national leader at 5.6 umbrellas per person, followed by Kanagawa
Prefecture at 5.0, Tokyo at 4.9 and Osaka Prefecture at 4.8. The survey
showed pecople tend to have more umbrellas in and around urbanized
areas of the Kanto and Kansai regions.

(DSeparate statistics have shown that people walk fewer steps in

the countryside than in urban areas, where they move around more often

by means of publie transportation than in private cars. Combined, the

results appear to show @a tvpical scene of urban consumer behavior:

people canght in a sudden heavy rain tend to buy a cheap umbrella
at a convenience store. These realities provided the inslpiration for
umbrella-sharing services, which are expanding their operations mostly
in urban areas. *I-Kasa, a provider of @such_ services, has placed spare
umbrellas at about 1,200 *depots at train stations and other major
facilities across 14 prefectures in Japan. The umbrellas can be rented
via a smartphone app for only 110 yen (80 cents) per 24 hours.

@ “We initially emphasized convenience, but our services have

come to be approved from the viewpoints of sustainability and the U.N.
Sustainable Development Goals (SDGs),” said an official with Nature

Innovation Group, the Tokyo-based operator of i-Kasa. The umbrellas

have a return rate of 99.5 percent, the official added.
HiML © The Asahi Shimbun, March 26, 20237 5 —efe L, thzE
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The Number of Umbrellas Owned per Person on Average in Japan

Rank |Prefecture| The number of umbrellas
1 7 A
2 7 5.0
3 Tokyo 4.9
4 Osaka 4.8
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